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It takes a community to get the bigger story 

● Why crowdsourcing information?

● The right question

● How to collect the data. Our tool: CrowdNewsroom

● Campaign & Outcomes
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Approach

   

● Collect information and stories in a structured way  
  

● For investigations that need a large community

● Honeypot

● Activate citizens/ collaborate w citizens

● Engage debate and find solutions
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CrowdNewsroom - A platform to create investigations 
and collect data with the help of the citizens

The stories

The data

Through the platform, citizens share data and their 
personal story

Reporters and media partners can access the 
data and create stories 

The community
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● Defining the research question

● Group of possible participants

● Amount and quality of information

● Defining the proof which can be uploaded

Collection of data
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● citizens as source for ownership 
in housing market

● proof oriented crowd-sourcing

Will it fly?
„Who owns Hamburg“ (April 2018)

Will they jump over the bar to 

send information plus proof?



“What is the name of the owner of your flat?”

The research question
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CrowdNewsroom



….and because it’s not a simple question
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Why not a simple form?

● Each contributor is one source - Data privacy & protection is 

our main concern

● We needed special features to help the reporter working with 

the data collected

CrowdNewsroom
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Crowdnewsroom
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● Linear interviews/Non-linear interviews

○ multiple data on a topic

○  core information with surrounding question

Types of Interviews
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● Who owns the city: more than 10000 participants in 8 cities

● Hundreds of stories w local media partners

● Investigative pieces about unknown investors and arcane structures

● structure of ownership

● Impact: transparency and strategic debates

Participation and Outcome
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Crowdsourcing  offers a new way of reporting and community involvement:

To investigate using the power of the crowd (to analyse millions of documents or if a lot of repetitive 
tasks are needed)

As a counter power : To create a comprehensive knowledge/ database on a topic that public 
authorities don’t cover or to use a different methodology than the public authorities

To build a network around a topic: Find new sources and reach people that can be useful for 
articles/investigations

Don’t expect a statistical analysis with crowdsourced data

To sum-up
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Thank you, now it’s your turn! 

CORRECTIV - Recherchen für die Gesellschaft
Investigativ. Unabhängig. Gemeinnützig.

justus.von.daniels@correctiv.org
@justus_vdaniels

Editor-in-Chief CORRECTIV

Start your own CrowdNewsroom: crowdnewsroom.org

mailto:justus.von.daniels@correctiv.org

